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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh strategi pemasaran terhadap 

kinerja pemasaran pada UMKM Warung Kopi On Mada yang berlokasi di Rantau 

Prapat. Strategi pemasaran menjadi salah satu faktor krusial dalam meningkatkan 

daya saing dan mempertahankan eksistensi usaha mikro, kecil, dan menengah 

(UMKM) di tengah persaingan bisnis yang semakin ketat. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei terhadap pelanggan 

dan manajemen Warung Kopi On Mada. Data dikumpulkan melalui kuesioner dan 

dianalisis menggunakan regreasi linier berganda untuk mengetahui sejauh mana 

bauran pemasaran (produk, harga, tempat, promosi) berpengaruh terhadap kinerja 

pemasaran yang diukur melalui peningkatan volume penjualan, kepuasan 

pelanggan, dan loyalitas pelanggan. Hasil penelitian menunjukkan bahwa strategi 

pemasaran memiliki pengaruh positif dan signifikan terhadap kinerja pemasaran 

UMKM Warung Kopi On Mada. 

Temuan ini menyarankan bahwa penerapan strategi pemasaran yang tepat dapat 

meningkatkankan efektivitas pemasaran dan memberikan kontribusi terhadap 

pertumbuhan usaha. 

 

Kata kunci: strategi pemasaran, kinerja pemasaran, UMKM, warung kopi, 

bauran pemasaran 
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ABSTRACT 

 

This study aims to analyze the influence of marketing strategies on marketing 

performance at Warung Kopi On Mada UMKM located in Rantau Prapat. 

Marketing strategy is one of the crucial factors in increasing competitiveness and 

maintaining the existence of micro, small, and medium enterprises (UMKM) 

amidst increasingly tight business competition. This study uses a quantitative 

approach with a survey method on customers and management of Warung Kopi 

On Mada. Data were collected through questionnaires and analyzed using 

multiple linear regression to determine the extent to which the marketing mix 

(product, price, place, promotion) affects marketing performance as measured by 

increasing sales volume, customer satisfaction, and customer loyalty. The results 

of the study indicate that marketing strategy has a positive and significant 

influence on the marketing performance of Warung Kopi On Mada UMKM. 

These findings suggest that implementing the right marketing strategy can 

increase marketing effectiveness and contribute to business growth. 

 

Keywords: marketing strategy, marketing performance, UMKM, coffee 

shop, marketing mix 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

vii 

 

DAFTAR ISI 

LEMBAR PENGESAHAN PROPOSAL TESIS.............................................. i 

KATA PENGANTAR .......................................................................................... ii 

DAFTAR ISI ........................................................................................................ iii 

BAB I PENDAHULUAN .................................................................................... 1 

1.1. Latar Belakang Masalah ................................................................................. 1 

1.2. Batasan Masalah............................................................................................. 5 

1.3. Rumusan Masalah .......................................................................................... 5 

1.4. Tujuan Penelitian ............................................................................................ 5 

1.5. Manfaat Penelitian ......................................................................................... 6 

 

BAB II TINJAUAN PUSTAKA ......................................................................... 8 

2.1. Kajian Teori .................................................................................................... 8 

2.2. Penelitian Terdahulu ....................................................................................... 21 

2.3. Kerangka Berfikir........................................................................................... 23 

2.4. Hipotesis ......................................................................................................... 24 

 

BAB III METODE PENELITIAN .................................................................... 25 

3.1. Jenis Penelitian ............................................................................................... 25 

3.2. Tempat dan Waktu Penelitian ......................................................................... 25 

3.3. Populasi dan Sampel  ..................................................................................... 25 

3.4. Teknik Pengumpulan data .............................................................................. 27 

3.5. Defenisi Operasional Variabel ........................................................................ 27 

3.6. Jenis Dan Sumber Data .................................................................................. 29 

3.8. Analisis Data .................................................................................................. 30 

3.9.Teknik Analisis Data ....................................................................................... 33 

 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ................................... 38 

4.1. Hasil Penelitian .............................................................................................. 38 

4.2. Hasil Penelitian .............................................................................................. 46 

       4.3.1. Uji Asumsi Klasik ................................................................................ 46 

                 4.3.1.1. Uji Normalitas ......................................................................... 46 

                 4.3.1.2. Uji Heteroskedastisitas ............................................................ 48 

                 4.3.2.3. Uji Multikolineritas ................................................................. 49 

       4.3.2. Pengujian Hipotesis .............................................................................. 50 

                 4.3.2.1. Uji Signifikan Secara Parsial (Uji-t) ....................................... 50 

                 4.3.2.2. Uji Signifikan Secara Simultan (Uji-F)................................... 52 

       4.3.3. Regresi Linier Berganda ...................................................................... 53 

       4.3.4. Analisis Koefesien Determinasi (R
2
) ................................................... 55 

4.3. Pembahasan .................................................................................................... 56 

 

BAB V PENUTUP ................................................................................................ 61 

5.1. Kesimpulan .................................................................................................... 61 

5.2. Saran ............................................................................................................... 61 

 

DAFTAR PUSTAKA........................................................................................... 63 

 


