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pleased to inform you that, after the peer-review your paper with entitled:

Statistical Analysis To View Information Regarding The Influence Of Brand Image,
Satisfaction, Word Of Muoth And Price On The Purchase Decision of Avanza Brand Cars
(Case Study of Showroom Consumers Fahmi'’s Used Car)

has been ACCEPTED to be published regularly in JINAV: Journal of Information and
Visualization, Vol. 4 No. 1, 2023.

Thank your very much for submitting your article to JINAV: Joumal of Information and
Visualization. We hope and waiting to could submitting your other paper in our journal.

Makassar, 29 Januar 2023

Ansari Saleh Ahmar, Ph.D.
Editor in Chief

Note: JINAV: Joumal of Information aad V suslizanon has been ndexed by IndexCopermicus, Google Scholar, eic

Prnted oa . 29012023 2| 4508
Saun harcode far validatoa
oc check on hitp:Vloa ahusar id with 1D Asticle: 1526



