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Dear Nuria Maspiana Siregar, Zulkarnain Nasution, & Fauziah Hanum

Congratulations! The Editorial Team of Daengku: Journal of Humanities and Social
Sciences Innovation, is pleased to inform you that, after the peer-review your paper with
entitled:

The Influence of Perceived Convenience, Perceived Usefulness, Trust, Word of Mouth on
Customer Satisfaction Case Studies on Shopee Users

has been ACCEPTED to be published regularly in Daengku: Journal of Humanities and
Social Sciences Innovation, Vol. 3 No. 3, 2023.

Thank your very much for submitting your article to Daengku: Journal of Humanities and
Social Sciences Innovation. We hope and waiting to could submitting your other paper in
our journal.

Makassar, 11 Maret 2023

Akbar Iskandar, S.Pd., M.Pd., M.Kom.
Editorial Board
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